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Music is the universal language.
So why are millions left out of the discussion?
Across America and around the world, a single language is understood by nearly all cultures: The language
of song.
Few aspects of contemporary life exist free of music’s powerful influence: Our choices, our preferences, our
tastes, our lives and lifestyles are all shaped by music and music culture — provided we are granted access.
Thirty million Americans, including over two million in the pivotal 18-25 age demographic, selfidentify as deaf or hard of hearing. For these individuals, and tens of millions more worldwide, access to
music and music-inspired culture has been limited at best, as few artists and media companies have attempted
to bridge the gap between the deaf and hearing communities.
Nonetheless, these thirty million Americans dance, perform, go to clubs, purchase music-inspired fashions,
purchase DVDs, watch MTV and VH1 - in short, participate in as many
aspects of music and music culture as possible. Together, they represent
an engaged, enthusiastic audience—and perhaps the single largest underserved market in America today.
The Deaf Performing Artists Network is a new national nonprofit organiztion created to make music and music culture accessible to the deaf
and hard of hearing community, as well as to create new career and learning opportunities within the music business. D-PAN begins by taking an
easy, simple step: By creating deaf-centric reingerpretations of songs and
music videos using American Sign Language (ASL), enabling performing
artists to communicate to the deaf and hard of hearing worldwide. In creating these videos, D-PAN will open up a new channel for dialogue with a
vibrant, active community who are anxious to participate in music culture
at all levels - as creators, as performers, as consumers.
We’re about to reshape the way the world thinks about music. Join us.
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D-PAN:
Making the
universal language
truly universal.

D-PAN
The musical world beyond sound.
D-PAN was founded by and for deaf and hard of hearing performers, professionals, and fans, united by a
simple idea: That with just a little bit of creativity and effort, music and music videos could be made accessible
to - and enjoyable by - a vast new audience of individuals. D-PAN believed that by integrating American Sign
Language as a creative component of music video - as a vehicle of performance itself, rather than as an afterthought - videos could be made as exciting, dynamic, and vital to the deaf community as they are to hundreds
of millions of hearing fans.
The organization’s experience in the production of our two debut offerings has proven
that this thesis is correct. D-PAN produced versions of Fort Minor’s “Where’d You Go”
and John Mayer’s “Waiting On The World To Change” have met with an unprecedented
outpouring of enthusiasm and support within the deaf community - prior to their official
commercial release. Apart from attracting the attention of tens of thousands of fans via
sites such as YouTube and MySpace as well as D-PAN.com, the organization’s initial success has drawn international attention, and has inspired others to create their own ASLcentric videos.
D-PAN moved quickly beyond the conceptualization and organizational stages of its
development to establish a fully-equipped, modern production and post-production facility in suburban Detroit, Michigan. For the first time, deaf and hard of hearing individuals
were not only involved in all stages in the production of music videos, but were the key
managerial and aesthetic decisionmakers in the creation of finely-honed musical entertainment products targeted expressly at the deaf/hard of hearing community.
The initial results - “Where’d You Go” and “Waiting On The World To Change” - speak for themselves, and
sufficiently convincingly to inspire additional top-tier recording artists to offer their compositions for future
D-PAN production.
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Where we’re headed.

The beginning of a musical revolution.
The question isn’t if the entertainment industry will work to include the deaf community – it’s when.
Since the 1978 passage of the Americans With Disabilities Act, America’s cultural trend has been towards
increasing inclusion of all citizens in all aspects of life. With the formation of D-PAN, the time is right to break
down barriers between artists and nonhearing fans, and to begin a dialogue which in a few years’ time will seem
as natural and effortless as the current relationship between musicians and their hearing fans.
D-PAN intends to release an inaugural compilation DVD of its ASL-centric videos in early 2008.This release will mark the culmination of a year’s
work by D-PAN artists, personnel, and volunteers - and will represent the
fondest hopes of millions of deaf and hard of hearing people across American
and around the world who have long awaited the opportunity to engage with
music and music culture as equals, rather than as an afterthought.
While structured as a nonprofit, D-PAN distinguishes itself from charities
by virtue of its entrepreneurial vision. At the core of D-PAN’s reason for being is its commitment to creating opportunities for deaf and hard of hearing
performers, designers, directors, managers, technicians and others. D-PAN
provides both hands-on training and vital career opportunities within the
entertainment field, while paying royalties to deaf performers as well as the
original recording artists. The objective: To create a viable, sustainable, growing enterprise.
Only a year into its existence, D-PAN has already succeded in garnering
the enthusiastic support of thousands within the deaf and hard of hearing
communities, as well as from key artists and firms within the traditional
entertainment industry. For D-PAN, the measure of its lasting success will be its ability to affect lasting change;
these early victories are merely the cornerstone of a broader transformation to take place in the years to come.
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The difference you make.

There’s so much you can do.
Creating new avenues for artistic expression and new mechanisms for its appreciation - creating a new paradigm wherein music and music culture can truly be appreciated by everyone - requires a great deal of energy,
thought, attention, time, and support. Fortunately, D-PAN already possesses much of this in abundance. A
devoted core staff of highly skilled and dedicated technical personnel, a community of engaged and enthusiastic performers, and a welcoming and steadily growing audience - first
hundreds, then thousands, then tens of thousands, and growing still.
D-PAN’s foundation and initial efforts have been, and continue to be, underwritten by
private investment. In order to grow sufficiently to meet both need and demand, however,
a greater degree of support is required.
Video Sponsorship. D-PAN welcomes corporate or organizational sponsor
support of individual artist videos. In exchange for support of 50% or greater of
a video’s production costs, sponsors will be identified within the clip itself, on associated packaging and promotional materials, in associated press materials, and
on the D-PAN website.
Interactive Sponsorship. D-PAN invites sponsorship of its online/interactive media initiatives: Sponsorship of ongoing development of the d-pan.com
website, sponsorship of ancillary web-based initiatives, and the possible development of a separate web-based media channel targeting the deaf/hard of hearing
community are among the available opportunities.
Organizational Sponsorship. D-PAN welcomes grant and tax-deductible donations intended to fund its general operations and continued expansion.
Techological development. Amongst its other initiatives, D-PAN is eager to
pursue the development of new tools and technologies which facilitate the production, dissemination, or appreciation of media created by and for the deaf/
hard of hearing community.
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D-PAN
The Time Is Now.
2007 finds the music industry - and the world of entertainment in general - in a state of flux as old ideas
and technologies are eclipsed by the new. D-PAN and its concept of all-inclusive musical entertainment which
reaches beyond the walls of the hearing community are part of that change.
The chance to be a key element in effecting monumental cultural betterment doesn’t come frequently. DPAN and its allies in the music industry, the deaf/hard of hearing community, its corporate sponsors, and the
world at large are ready to sieze this opportunity to extend music’s reach to all Americans - and ultimately to all
people around the world - and transform it into the truly universal language it promises to be.
We invite you to join us.
To speak with a sponsorship consultant, to make a tax-deductible donation, or to get more information, please
contact the Deaf Performing Artists Network at _________________________. Visit our webiste at www.d-pan.
com.
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It’s about equity and it’s about time.
Because
it’s everybody’s music.

D-PAN
“I just wanted to say what an awesome thing you guys have! Both my parents are
Deaf and to see them smile and enjoy your music videos is amazing.” — Sara Jean
“YOU GUYS ROCK!!! Keep up the AWESOME work, I totally support your cause,
as my son( 5yrs old) is deaf and just LOVES the video of “Waiting On the World to
Change.” Again thnx for doing what u do best!!!”—DeDe
“My ASL teacher showed this to me in my advanced ASL class. I’m deaf myself, and
ASL is my primary language. But now I’m studying the linguistics of the language
and the issues that surround it and the Deaf culture. I was blown away! This is an
amazingly powerful video, and I’ve been showing it to anyone I can get to watch.
I am so moved by it. I keep telling all my hearing friends, “See? Not everyone is as
understanding as you are! People just assume other people can hear, and sometimes
the results of that can be cruel or have a huge impact on our community!” Most of
them don’t understand me when I say that, but after watching the video, many of
my friends simply said, “I had no idea.” They were blown away. The clip about the
Deaf man holding a rake really got to them. I think the whole world needs to see
this video. My friends don’t know sign, but even they could feel the emotion coming
through. I’ve watched it 100 times, and am still amazed every time.” — DeafEyes

“I think what you do is awesome and it’s about time somebody is bridging the gap
and making music accessible for the deaf! Keep it up!.” — Stephanie J.

“I just saw the Mayer video this week and it was very moving and powerful! I sent it
to all my hearing friends and they were full of questions regarding the issues brought
up in the video. Things they had no idea deaf people face. Everyone relates to music
so I think this is a great historical way to reach the hearing world. They never think
to sit back and read about Deaf news, but they will be inspired to understand more
through the music. Keep it up!.” — cdreith
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What others are saying...

D-PAN

my
friday

T

he guy is full of excuses. It
was hot last year, Charlie
Morris says. His leg
cramped. He wasn’t feeling well.
That’s why he couldn’t pedal
the last 25 miles of his 150-mile
route in the annual MS Bike Tour.
And as for the 2007 event this
weekend — Fenton to East Lansing and back to raise money for
multiple sclerosis research — well,
he hasn’t been training much.
He’s been busy putting his
house up for sale in Livonia, he
says. He’s been logging volunteer
hours instead of riding hours,
helping enlist bike shops to do
free repairs at the rest stops.
“It’s a little iffy I’ll make the
entire 150,” Morris concedes, and
that’s a disappointing outcome.
But next year, by golly, will be
different. He says he’ll be primed
and ready to go the distance …
At 83 years old.
Morris’ current 82 years, remarkably, do not make him the
oldest rider registered for the MS
Bike Tour presented by Dow. John
Stoner of Farmington is 87.
Morris, who’s been doing this
for 17 years, says he’ll keep pedaling until he catches up. “I only
figured to ride a couple of them,”
he says, “but it’s one of those
things that keeps growing on you.”
Over the years, he’s collected
more than $50,000 in pledges.
The ride Saturday and Sunday,
with 750 bicyclists rolling 30 to
200 miles apiece, should bring in
more than $1 million for the Michigan Chapter of the National
Multiple Sclerosis Society.

Reach Neal Rubin at (313) 2221874 or nrubin@detnews.com.
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Nintendo shows off new “Wii Fitness” as leader
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Deafjams
“I always believe the world is run by those who show up.”

SEAN FORBES, D-PAN co-founder

Ricardo Thomas / The Detroit News

Kendra Rose of White Lake signs the lyrics to “Waiting for the World
to Change” on the video set.

MUSIC VIDEOS
BRING THE
BEAT TO FANS
FORGOTTEN
BY HEARING
WORLD

By Adam Graham

Detroit News Pop Music Writer

S

ean Forbes doesn’t want to wait on the world to
change. He doesn’t have that much patience.
So last year, the 25-year-old hip-hop fan and
aspiring musician from Farmington Hills started
D-PAN, the Deaf Performing Artists Network, an
organization founded to help deaf and hard-ofhearing people make inroads in the entertainment
industry. Forbes himself is hard-of-hearing, after
suffering permanent hearing loss at age 1.
“You think ‘deaf’ and ‘music,’ and it’s… ironic,” says Forbes, a
fitted baseball cap resting askew atop his head. “But music is
more than just hearing. It’s a whole culture.”
Though D-PAN is still in its infancy, its impact is already
being felt. Co-founder Joel Martin, Eminem’s publisher and
owner of 54 Sound, the Ferndale studio where
Em records, has helped enlist the talents of
industry power-hitters such as John Mayer and
Christina Aguilera. And D-PAN’s first music
video, a shot-by-shot re-creation of Fort Minor’s
THE VIDEO
emotional 2006 hit “Where’d You Go,” filmed in
ASL, or American Sign Language, has received
Go to
detnews.com/
more than 64,000 views on the D-PAN Web site
entertainment
and YouTube.
This week, D-PAN’s second music video, for
Watch “Waiting
Mayer’s “Waiting on the World to Change,”
on the World to
Change” and see
makes its debut. The Grammy-winning 2006
how it was made
song (sample lyric: “We see everything that’s
going wrong with the world and those who lead
Visit D-PAN’s
Web site at
it/ We just feel like we don’t have the means to
www.d-pan.com
rise above and beat it/ So we keep waiting,
waiting on the world to change”) was chosen for
its message of hope and change, which resonates deeply within the deaf community.
“When we were asking people about what to do next, this
song kept coming up,” says Martin, on the Ferndale soundstage
where the video was filmed on a simmering Saturday in June.
“The response was unbelievable. This song can become an anthem for the deaf community.”

An inspiration
Morris rides with two of his
nine kids, 55-year-old Sally Ann
and 53-year-old Mary Jo, on a
team called Peggy’s Peddlers in
honor of another daughter. Peggy,
50, has been living with a relatively
tame case of MS for 25 years.
“You look at Charlie and you
feel lazy when you’re not out there
riding,” says event leader Tammy
Willis, 38. He’s short and balding,
a little rounder than you’d expect
a distance-riding great-grandfather to be, and after he dropped
out last year, he grabbed a STOP
sign and helped monitor an intersection for everybody else.
A long-retired die designer, he
says he rode more as a newlywed
in 1947 than he did as a kid. “I
didn’t have a car,” he explains.
His first bike for the MS Tour
was a $64 Huffy he bought on
impulse in Kmart with his wife,
Marcella, who died six years ago.
Now he pilots a 10-year-old, 21speed Schwinn, a relative dinosaur in both innovation and
weight compared to a new carbon-fiber model.
“I don’t have the money for one
of those right now,” he says. When
the house sells, though, he might
treat himself to a new ride.
That should make the 2008 MS
Tour a breeze. No excuses.
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D-PAN has received favorable press coverage in a variety of regional
outlets, including The Detroit News, WDIV-TV News, and Hour
Detroit Magazine. Text and/or video of D-PAN related stories is
available at the D-PAN website.

A ‘protest’ video

Brandy Baker / The Detroit News

Members of the D-PAN team, clockwise from front: Sean Forbes, Joel Martin, Ronald Dans, Scott Guy and
John Stuckless. Their goal is to help the deaf and hard-of-hearing enter the entertainment industry.

Making the video
Performers such as Jonelle Thames,
21, of Southfield were filmed in front
of a green screen; backgrounds
were added later.

Asian Village
faces a delay
The Detroit News

T

he opening of Asian Village
of Detroit, scheduled for
Monday, has been delayed
because of computer software
problems.
Ric Jewell, general manager of
the Detroit food and entertainment venue, just east of Renaissance Center, said he learned late
Wednesday that the software
necessary for the business hadn’t
been shipped.
“We have decided to postpone
the marketplace opening until
later in the week, perhaps as late
as the 23rd of July,” Jewell said.
“This seems the best way to maximize operational success and
guest satisfaction, as well as
reducing the team’s stress.”
Contact us: Felecia Henderson, Features Editor

The “Waiting on the World to Change” video involved months
of pre-production, and features more than a dozen members of
the deaf community — black, white, old, young, professional
actors, amateurs — from around the country signing the lyrics to
the song. On the set of the video, which was filmed entirely in
front of a green screen over the course of one 16-hour day, director John Quigley shot take after take of the performers signing
the song’s earnest lyrics. Quigley, who’s helmed videos for Eminem, Tori Amos and more, communicated with his talent via an
interpreter.
“I’m way out of my element here,” admits Quigley in the middle of the shoot, “but it’s a challenge. I dig it.”
In post-production, various iconic backgrounds — the Hollywood sign, a subway station, images of Washington, D.C. — were
added behind the performers to give the clip a worldly feel.
The performances were then inter-cut with quotes about the
deaf throughout history and a montage of clips of leaders in the
deaf community. Quigley also added shots of instruments being
played — drums, guitars — to help give the deaf a sense of the
rhythm of the song.
The finished video is striking on several levels — Martin says
they’re going to send it to MTV for on-air consideration — and it
acts to not only empower the deaf community but to educate the
hearing on the struggles the deaf have faced throughout history.
“I wanted to make this a protest video,” Quigley says, adding
it has to be watched three or four times just to catch everything
that’s going on. “I wanted to show what the deaf community has
had to put up with, because there are so many people who know
nothing about that world.”

A capital ‘D’

D-PAN

More than 2 million Americans identify themselves as members of the deaf community.
They experience a range of hearing loss from profoundly deaf
to hard-of-hearing to everywhere in between, each with its own
degree of hearing ability. Speech habits among the deaf vary just
as greatly; some can speak quite well, some sign, some do both,
and some can’t do either.
These individual distinctions are something about which
D-PAN and the deaf community in general — they prefer the
capital “D” when it comes to “Deaf” — would like to educate the
hearing community.
Ricardo Thomas / The Detroit News
D-PAN

John Quigley, director, on the set in Ferndale of the “Waiting on the
World to Change” video.
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